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UX/UI design

I'm an Art Director and Visual Designer with a cross-disciplinary, project-driven
approach, where strategy, experimentation and a blend of visual languages
come together.

I've been working independently for over six years on projects ranging from
brand design to digital communication, including animation, UI/UX and content
creation. For the past four years I've also been collaborating continuously with a
studio, gaining experience in team coordination and shared creative direction.

My work focuses on building dynamic, consistent visual identities that adapt to
different contexts and stand out through strong visual storytelling.

Editorial design runs through my whole path: since my very first projects, layout
has been a natural ground for experimentation, where image, typography and
narrative feed into each other.

I believe in design as a cultural tool, able to generate value,
connections and meaning.

CONTACTS



Naming

Dynamic brand

Brand identity

ADV atl & btl

Book & magazine

Motion graphics

Content creator

Type design

Web design

Fashion design

App design

UX/UI

Adobe Illustrator

Adobe Photoshop

Figma

Cinema 4D

Wordpress

Office Pack

Adobe Premiere

Adobe Indesign

Adobe After Effects

2018
2014 

2021
2018 

Istituto d'Istruzione Superiore Grottaminarda 
I.T.I.S. - I.T.C. - I.S.A., Grottaminarda (Av)2014

2009 

Emilio Pucci (Art Director Antonio Piccirilli) 
Visual Designer (freelance)
Content creator and graphic designer for social and web. 

Antonio Pace
10-2019
12-2019

I Colli di Luogosano
10-2020
12-2020

03-2021
05-2021

03-2021
12-2021

Ilva Etichette

Visual Content creator Instagram/Facebook
IdLab studio

Visual designer, UI designer and art director. Content 
creator and graphic designer for social and web.

Forestami (forestami.org)
UI designer 

la
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s

01-2022

Birrificio Martesana
Visual Designer (freelance)02-2024

Tenuta Morecina
Visual Designer (freelance)

Wine label Fiano di Avellino, Phaos

04-2024

Tenuta Ponte
Visual Designer (freelance)

Wine label design:
_Taurasi, Carazita, Loggia, Selece, Ianni, Alope, Noifa,

02-2022

Ruins Experience
11-2022

06 - 2023

Panorama Cocktail Coffee Bar
10-2020
08-2023

Visual designer (freelance)

Visual content creator Facebook/Instagram.

10-2020
08-2024

paolinopaolino
Visual designer (freelance)

paolinopaolino.com

03-2022
03-2023

Visual designer

Strategy &
positioning

Print

RUFA "Rome University of Fine Arts", Rome
MA in Visual and Innovation Design
Grade: 110/110

RUFA "Rome University of Fine Arts", Rome
BA in Graphic Design
Grade: 110/110 cum laude

DIPLOMA in Advertising Graphics and
Photography
Art Institute diploma, specialising in
Advertising Graphics and Photography

Newsletters, e-vites, save the dates, social posts/stories,
2D/3D animations.

Naming concept, competitor analysis, graphic research and
brand language development (textures), animation of brand
system elements.

Graphic Designer (internship)

- Website design - Multimedia content creation
- Visual content creator Instagram, Facebook.

Graphic/Web Designer (self-employed)

Visual Designer (self-employed)

Photography and graphics for social content.
Visual Designer, Art Director (freelance)

User interface design, forestami website 2025

present

Brand identity and type design + corporate identitypresent

Brand identity concept and design.present

Brand identity + corporate identity.present

Brand & corporate identity design, video editing.
Type design, editorial and multimedia animations.
Visual content creator FB/Instagram (posts/stories)
Venue set-up with image processing.

Art Direction (self-employed)

Concept and graphic design, logo, type design, editorial
and multimedia animations.
Visual content creator Facebook/Instagram.
Venue set-up with image processing/illustrations.

Art Direction (self-employed)

che sapò

Brand identity + corporate identity.

Brand identity and type design + website user interface

Brand identity + visual system for the TOOLS exhibition
at ADI Design Museum, 9 May – 1 June 2025

TOOLS il saper fare a regola d’arte

EDUCATION

WORK EXPERIENCE

SOFTWARE
SKILLS

AREAS



Brand identity + exhibition visual system
TOOLS EXHIBITION_ADI DESIGN MUSEUM (IDLAB PROJECT)



visual identity

TOOLS’ visual identity stems from a modular, systemic
approach inspired by the very structure of the event: a
format organised into thematic islands, each
dedicated to a specific craft and creative practice.

The starting point was the name of the exhibition itself.
TOOLS, broken down and reassembled within a
structured grid, becomes the visual code for telling the
story of tools, processes and know-how.

The typographic choice is deliberately sharp and
architectural: each letter sits inside a module,
emphasising the systemic, replicable nature of the
project.

Brand identity + exhibition visual system
TOOLS EXHIBITION_ADI DESIGN MUSEUM (IDLAB PROJECT)



cartotecnica
e cartone

ADI Design Museum10 ma g | 1 giu 2025

content
creator

ADI Design Museum10 ma g | 1 giu 2025

sartoria
e moda

ADI Design Museum10 ma g | 1 giu 2025

scrittura

ADI Design Museum10 ma g | 1 giu 2025

 
 

This visual play makes the logo dynamic and adaptable,
while keeping strong formal consistency.

The four conceptual “islands” of the exhibition are thus
represented directly in the logotype, creating a visual
system that is not just a mark, but a true map of the
experience.

The result is a flexible identity, structured and interactive,
that perfectly reflects the soul of TOOLS: a place to
observe, learn, experiment and, above all, make.

The two central “O”s turn into variable symbols,
adapting to the four thematic areas of the exhibition:

- Paper and cardboard – geometric textures
inspired by paper craft

- Tailoring and fashion – dashed strokes evoking
cutting and sewing

- Videomaking and YouTube – play/pause icons,
universal signs of digital language

- Type and writing tools – circles with crosshairs
recalling graphic and typographic details

dynamic logotype

Brand identity + exhibition visual system
TOOLS EXHIBITION_ADI DESIGN MUSEUM (IDLAB PROJECT)



Brand identity + exhibition visual system
TOOLS EXHIBITION_ADI DESIGN MUSEUM (IDLAB PROJECT)

visit the youtube channel

https://www.youtube.com/@TOOLSmostra


ANIMA IRPINA

Brand identity and label design
MORECINA



Brand identity and label design
MORECINA

Together with their children Pietro and Syria, they preserve and
innovate a territory of extraordinary potential.

The goal of the new generation is to enhance the heritage of
Irpinia by producing authentic wines that tell the story and
richness of this land, keeping family roots and artisanal excellence
alive.

Morecina is a family business, where a passion for farming has
been handed down for four generations.

Today the estate is run by Carmine and Antonella, who keep
passing on the value of tradition and care for the land.



Brand identity and label design
MORECINA

FIANO DI AVELLINO DOCG



Brand identity and label design
TENUTA PONTE



1995

Brand identity and label design
TENUTA PONTE



Brand identity and label design
TENUTA PONTE



Taurasi is a red wine of great tradition with a strong and 
consistent ruby color. Refined olfactory picture traced by 
fruity perceptions, cherry and plum, spicy notes of cloves and 
pepper, structured with tannins
to monopolize the tasting that slowly leaves room for the 
acidic pressure and very pleasant smoky and vegetal flavors.

Si consiglia di servirlo alla temperatura di 18¡  C. Si 
accompagna bene a piatti di buon spessore aromatico, primi 
piatti al sugo di carne, selvaggina, carni rosse, arrosto e 
formaggi stagionati.

Vino estremamente longevo se ben conservato. 

It is recommended to serve it at a temperature of 18¡  C. It 
goes well with dishes of good aromatic depth, first courses 
with meat sauce, game, red meats, roasts and mature cheeses.

Extremely long-lived wine if well preserved.

Il Taurasi ­ un vino rosso di grande tradizione dal colore 
rubino deciso e consistente. Raffinato quadro olfattivo 
tracciato da percezioni fruttate, ciliegia e susina, note 
speziate di chiodi di garofano e pepe, strutturato con tannino 
a monopolizzare lÕassaggio che lentamente lascia spazio 
allÕincalzare acido e a gradevolissimi sapori affumicati
e vegetali.

Fermentation tank material: 316 stainless steel; Fermentation 
temperatures: from 22¡ -25¡ C; duration of fermentation: 15 
days. Method and duration of pre-bottling refinement: 12 
months in steel, 24 months in oak barrels and 12 months in 
the bottle.

Taurasi (AV), Luogosano (AV), Irpinia, Campania. Taurasi (AV), Luogosano (AV), Irpinia, Campania.

PROFILO ORGANOLETTICO:

OENOLOGICAL INFORMATION:

TERRITORIO: Argilloso
ESPOSIZIONE: Sud-est. ALTITUDINE: 450 m s.l.m.

SOIL: Clayey.
EXPOSURE: South-east. ALTITUDE: 450 m above sea level.

ZONA DI PRODUZIONE: PRODUCTION AREA:

VENDEMMIA: Fine ottobre. HARVEST: End of October.

ETË DELLE VITI: 20 anni. AGE OF VINES: 20 years

SISTEMA ALLEVAMENTO: Cordone speronato. TRAINING SYSTEM: Spurred cordon.

UVE: Aglianico 100% GRAPE VARIETY: 100% Aglianico

ORGANOLEPTIC PROFILE:

ABBINAMENTI GASTRONOMICI:

FOOD PAIRINGS:

Materiale delle vasche di fermentazione: acciaio inox 316; 
Temperature di fermentazione: dai 22¡ -25¡ C; durata della 
fermentazione: 15 giorni.

Modalitˆ  e durata affinamento pre-imbottigliamento: 12 mesi 
in acciaio, 24 mesi in botti di rovere e 12 mesi in bottiglia.

INFORMAZIONI ENOLOGICHE:

Taurasi DOCG

Brand identity and label design
TENUTA PONTE



Brand identity and label design
TENUTA PONTE



Brand identity, Type design and label design
BIRRIFICIO MARTESANA



Brand identity, Type design and label design
BIRRIFICIO MARTESANA

 
 

 
 

 
 

 
 

Designed for those who love simple things done
right, our beer is born along the Martesana canals,
capturing the flavour and history of the land.

Every sip tells of tradition, conviviality and
authenticity. Whether after a mountain hike or a
toast with friends, we want it to become part of a
new tradition: sharing.

Drinking local is not just a matter of taste, but also
of sustainability: better for you, fairer to the
environment.



Brand identity, Type design and label design
BIRRIFICIO MARTESANA

v1

v2

v4

v5

v6

v7

v3



ABV: 4,5%

ABV: 6%

ABV: 7,4%

ABV: 4,5%

ABV: 5,5%

Lager

English Pale Ale

Double IPA

Hazy IPA

Gose

Brand identity, Type design and label design
BIRRIFICIO MARTESANA

Le birre:
classiche e speciali



Brand identity, Type design and label design
BIRRIFICIO MARTESANA

CLASSICS SPECIALS



Forestami ha un nuovo sito.
Più chiaro, più moderno, più verde.

Abbiamo
cambiato chioma.

New User Interface Design
FORESTAMI (IDLAB PROJECT)



New User Interface Design
FORESTAMI (IDLAB PROJECT)

 Click to view the website

https://forestami.org/


VISUAL CONTENT CREATOR_INSTAGRAM
SAVE THE DATE, EVITE FALL WINTER 21

Visual design_social/web content creator
EMILIO PUCCI (art direction Antonio Piccirilli)

Graphic content for Emilio Pucci’s social channels (Instagram,
Facebook) and website. Feed layouts, stories and newsletters.



VISUAL CONTENT CREATOR_INSTAGRAM
SAVE THE DATE, EVITE SPRING SUMMER 22

Visual design_social/web content creator
EMILIO PUCCI (art direction Antonio Piccirilli)

SAVE THE DATE INSTAGRAM STORIES ANIMATIONS

SAVE THE DATE INSTAGRAM FEED POSTS



VISUAL CONTENT CREATOR_INSTAGRAM Visual design_social/web content creator
EMILIO PUCCI (art direction Antonio Piccirilli)

INSTAGRAM IMAGE MANAGEMENT & LAYOUT



VISUAL DESIGN NEWSLETTER Visual design_social/web content creator
EMILIO PUCCI (art direction Antonio Piccirilli)

NEWSLETTER GRAPHICS & LAYOUT



Visual design_Type design_Web design
PAOLINOPAOLINO



PAOLINOPAOLINO
Brand design_Type design

Visual design_Type design_Web design
PAOLINOPAOLINO

VERSION_1
primary logo

VERSION_2
inverted logo



paolinopaolino
Visual design_social/web content creator

PAOLINOPAOLINO

WEBSITE_click to see the website

https://paolinopaolino.com/


Visual design_social/web content creator
PAOLINOPAOLINO

paolinopaolino
WEBSITE_click to see the website



1990 PINK
FLOYD
PULP
FICTION2020

Art direction_brand design_social content creator
PANORAMA COCKTAIL COFFEE BAR

The red central O echoes the venue’s historic
stained-glass windows and becomes a dynamic
container that changes with the text, acting as a
screen on which any film can be projected.

These worlds emerge through the lettering of the
new logo. The angular shapes recall the mountains
(the view you can enjoy from the bar) and the
symbol of musical beats that define the new venue.

PANORAMA BAR is the historic bar in the small town
of Luogosano (AV).

The restyling aims to bring together different worlds:
Drinks, Music and Cinema.



PANORAMA FONT Art direction_brand design_social content creator
PANORAMA COCKTAIL COFFEE BAR

Starting from the shapes of the Panorama logo, a
typeface was built for communication inside the venue.



Art direction_brand design_social content creator
PANORAMA COCKTAIL COFFEE BAR

SOCIAL COMMUNICATION_click to see the videos & profile









Art direction_brand design_social content creator
RUINS EXPERIENCE

 

The RUINS brand identity retraces all the experiences
lived inside this historic venue. The logo takes up the
arch of the main entrance that defines the place, turning
it into a path through the type.

This path becomes the identity of the venue. A starting
point and a point of arrival. Every crack tells a story.
Every experience is personal and leaves emotions
behind, brought back into the venue as keepsakes
treasured and shared with those who will come after.



 

Art direction_brand design_social content creator
RUINS EXPERIENCE

 

Every place, when truly lived, leaves memories behind.
We imagine its story through its walls, as worn as they
are lived-in.

Every crack tells of a past lifetime, lived so intensely
that it left its mark.

RUINS wants to bring a touch of innovation to the
past, making it present and letting the magic
resurface.
From a ruin a garden was born,
from darkness the light returned.
It is from the cracks that wonder is born!

Every life lived carries its cracks; everyone who
never gave up carries their “wrinkles”, and they are
beautiful, so beautiful they cry out for rebirth.

After all, we are all a little like that small crack where
a wall can begin to come down.



ruins experience

WINERY, COCKTAIL SHOP & BREWERY



Art direction_brand design_social content creator
RUINS EXPERIENCE



Art direction_brand design_social content creator
RUINS EXPERIENCE

SOCIAL COMMUNICATION_click to see the profile

https://www.instagram.com/ruins_bonito.irpinia/


Art direction_brand design_social content creator
RUINS EXPERIENCE

SOCIAL COMMUNICATION



Art direction_brand design_social content creator
RUINS EXPERIENCE

SOCIAL COMMUNICATION_click to see the post & Instagram profile



Visual design_Content creator
CHE SAPÒ



Visual design_Content creator
CHE SAPÒ

https://www.instagram.com/che_sapo/


Visual design_Content creator
CHE SAPÒ



 

CLICK for full project on behance

Dynamic brand_Brand design
SONAR 2019

Sónar is the meeting point of different poles
(people, sounds, music genres and interdisciplinary
arts).
Its liveliness comes from the collision of different
waves. Intertwining, they create a new force that
spreads out from the central core. From the clash
and union of these forces, contaminating one
another, a third and new element is born: vibrant,
ready to spread through space.

https://www.behance.net/gallery/105989497/Sonar-festival_dynamic-identity-system


DYNAMIC BRAND SONAR FESTIVAL Dynamic brand_Brand design
SONAR 2019



Dynamic brand_Brand design
SONAR 2019

FONT SONAR FESTIVAL





wayfinding design_brand design_app design
FLUSSO

Context

Flusso, the new energy of San Lorenzo by night.

This project aims to regenerate the San Lorenzo neighbourhood
and to design a wayfinding system suited to its nightlife.

San Lorenzo is a historic Roman neighbourhood known for its
liveliness, frequented and inhabited by many young people.

The area has been the scene of some dramatic events; because of
them, and of some of the people who frequent it, it is now seen as
a dangerous neighbourhood.



 

Naming

Logo

wayfinding design_brand design_app design
FLUSSO

Goal
The project aims to regenerate the San Lorenzo
neighbourhood, making it safer through lighting,
new activities and landmarks that help people
find their way.

To overcome the issues affecting the area, we
named the project Flusso (“flow”): a continuous
stream embodied by the lights and the people
who become the new life of San Lorenzo.

The idea is to represent Flusso as a line of energy
that connects and lights up the neighbourhood.
To do so we used the lettering: the links
between the letters represent light and its
continuous flow through the area.



Landmark

Video mapping

VIA TIBURTINA

VIA CESARE DE LOLLIS

VIALE DELLO SCALO SAN LORENZO

VIA DEI VOLSCIV
IA

 D
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I S
A

R
D

I

STAZIONE
TERMINI

PIAZZALE

VERANO

Mental map Flusso activities

Nodes

Green areas

Main roads

Barriers

Transit stops

Bars area

Restaurants area

Danger zones

An analysis was carried out to highlight the busiest
and the most dangerous areas.

New activities will be placed in the most dangerous
spots of the neighbourhood to regenerate the area.
The wayfinding system is based entirely on light.

Light installations

Artist murals
- night-time

Entrances

Main squares

Music event areas

Dynamic lighting
at entrances

Static lighting
along the main route



wayfinding design_brand design_app design
FLUSSO

INSTALLATIONS AREA



wayfinding design_brand design_app design
FLUSSO

PROJECTIONS AREA



Dynamic brand_Brand design
BINOMIO HAMBURGERIA

CLICK for full project on behance

The Binomio project stems from the idea of
combining FOOD and GRAPHICS through a burger
joint. Diners can build the burgers that best reflect
them: the combinations of patties and ingredients
vary, and everything is represented graphically
through STROKES and FONTS.

The goal is not just another burger joint, but a true
culinary and artistic experience that differs from
person to person.
One burger, one story, many emotions.

the meatthe bun

the veggies

the cheeses the extras

the sauces



Dynamic brand_Brand design
BINOMIO HAMBURGERIA

BUILD YOUR OWN







Dynamic brand_Brand design
BINOMIO HAMBURGERIA



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE

REBRANDING LA GALLERIA NAZIONALE



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE

REBRANDING LA GALLERIA NAZIONALE



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE

The idea is to communicate the identity of La Galleria
Nazionale starting from its history, and therefore
from its “foundations”.

The system is built on a design grid based on the
proportions taken from the floor plan of the building’s
new internal layout.

_the starting point: the building’s floor plan



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE

_building the logotype

Starting from the grid derived from the building’s
floor plan, the logotype was built in several steps.
The grid was opened and then shifted (downwards).

The final result is the visual subtraction of the two
overlapping layers.



light medium bold

dynamic design_brand design_visual design
LA GALLERIA NAZIONALE

_the new typeface weights and typographic textures

Depending on the amount of shift, three different
weights of the typeface are generated.

Combining the various glyphs creates
typographic textures for decorative use.

shift 1mm shift 2mm shift 3mm



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE



dynamic design_brand design_visual design
LA GALLERIA NAZIONALE



Brand/Visual design_social/web content creator_Type design_EditorialWHEN CHARACTER CHANGES
Type gives character | The new identity of Emilio Pucci



















Brand/Visual design_social/web content creator_Type design_EditorialWHEN CHARACTER CHANGES
SHAPE-SHIFTING T-SHIRTS
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